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EXECUTIVE DIRECTOR SPEAKS …………………………………………...
“Good Prices of Coconut Products should Lead to Higher Priority on Coconut
Rejuvenation”

I t is very encouraging to observe the CIF Rotterdam price for coconut oil maintain its
good levels that enables copra producers and processors of CNO continue to benefit
from the viable market. Most high value products also continue to enjoy a reasonably
steady market especially for desiccated coconut, virgin coconut oil and coconut water.
nd

The 2 International Conference on Coconut Oil (ICCO) concluded last month in
Bangkok, Thailand, with numerous reports and papers presented from various
countries by technical experts including results of ongoing clinical studies into the
health and nutrition benefits of coconut oil. Dr Mary Newport from the USA and Dr.
Ralph Martin from Australia spoke to participants on the potential for treatment and
assistance to Alzheimer sufferers with inclusion of VCO in their daily diet whilst the award-wining
Specialist Dermatologist Dr. Verallo-Rowell discussed the serious affects of inflammatory conditions that
also impact on cardiovascular problems in people that could be assisted well through the consumption
and application of virgin coconut oil. The present increases in the VCO market are attributed to its
nutritional food and health benefits. The Conference seriously emphasized the importance of
maintaining and applying the highest quality standards in processing of coconut products.
Scientific and technical experts gathered also in Bangkok to exchange and update experience from
st
respective countries with progress of tissue culture work in coconut. The 1 International Symposium on
Coconut Tissue Culture was conducted by APCC as a serious step towards finding solutions for the
delivery of adequate planting material to coconut farmers with increasing demand for high quality
seedlings, especially from the high yielding disease resistant varieties. The invited paper from Mexico by
Dr. Carlos Oropeza Salin introduced the Symposium to advanced technology in the use of somatic
embryogenesis for micro propagation of coconut at the Yucatan institute (CICY). The ratio of production
indicated in the presentation could be as high as 1:100000 from a single plumule to plants. The
Symposium identified areas in which institutions from APCC member countries would be able to
collaborate with each other including establishing relationship with other international institutions such as
CIRAD in France and CICY in Mexico. The report of the Symposium will be published by APCC for
distribution to interested stakeholders.
The increasing demand placed on suppliers of raw material has been due to increasing volumes of
exports of the emerging high value products of coconut. A visit to the large coconut processing factories
in Thailand last month revealed daily throughput capacities of 500,000 to 800,000 nuts per day with over
97% of fresh coconuts supplied from Indonesia instead. This means that Thailand would be practically
out of coconuts and in very short supply hence the dire need for large scale planting to replace and
increase land developed with coconuts in Thailand. APCC member countries will realize sooner than
later of the predicament with serious reduction in production of coconuts currently demonstrated in
Indonesia by the large quantities being purchased by Malaysia, Thailand, Singapore and now China.
This situation has in turn affected local Indonesian processors who could not match the prices offered to
farmers by external buyers hence the factories are allegedly operating at 50% capacity as reported by
the processors association.
APCC continues to prompt and petition the governments of its member countries to place high amongst
its priorities the development of its coconut industry with particular emphasis on enabling its farmers to
replenish the aging population of current coconut trees and create opportunities to plant up new coconut
land areas.

URON N. SALUM
Executive Director, APCC
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P R E V AI L I N G M AR K E T P R I C E S O F S E L E C T E D C O C O N U T
PR OD U CT S AN D OI LS
Price of CNO decreased in Philippines and
Indonesia, but increased in Sri Lanka. The
price of DC increased in Indonesia and Sri
Lanka but decreased in Philippines.
COPRA: The price of copra in Indonesia was
US$922/MT in March 2017, which was lower
than last month’s price of US$959/MT. When
compared to last year’s data for the same
month the price was US$136 higher.
In the domestic market of the Philippines
(Manila), the price decreased by US$ 77/MT
compared to the price in February 2017, and
about US$54/MT higher compared to the
price of US$885/MT in March 2016.
COCONUT OIL: The average price of
coconut oil in Europe (C.I.F. Rotterdam) for
the month of March 2017 decreased by
US$156/MT
to
US$1,547/MT
from
US$1,703/MT in February 2017. This price
was higher by 6.8% when compared to the
price of March 2016 accounting for
US$1,448/MT.
The average local price of coconut oil in the
Philippines in March 2017 was US$1,530/MT.
This was US$150 lower than the price in
February 2017, and it was US$208 higher if
compared to the last year price for the same
month which was US$1,322/MT.
The average domestic price of coconut oil in
Indonesia in March 2017 decreased by
US$176 compared to the previous month
from US$1,673/MT to US$1,497/MT. March
2017 price was 9.3% higher than the price of
the same month of 2016 which was
US$1,369/MT.
COPRA MEAL: The average domestic price
of the commodity in the Philippines at selling
points was quoted at US$177/MT. The price
was US$18 higher than price of the previous
month, and was US$89/MT lower than the
last year price for the same month.

The average domestic price of copra meal in
Sri Lanka increased by US$8 compared to
the last month price of US$271/MT, and was
higher than last year price of US$258/MT for
the same month.
DESICCATED COCONUT: The average
price of desiccated coconut (DC) FOB USA in
March 2016 was US$2,480/MT. This price
was US$48 lower than the previous month’s
price and US$325 higher than the price of the
same month last year. In Sri Lanka, the
domestic price of desiccated coconut in
March 2017 was US$2,889/MT or US$177
higher than the price in February 2017.
Meanwhile, the price of DC in the domestic
market in the Philippines was US$1,757/MT,
which was US$17 lower than the previous
month’s price at US$1,774 and US$379
higher than the price in the same month last
year. Indonesian price in March 2017 was
US$2,453/MT,
increased
by
US$40
compared to the last month’s, and increased
by US$353 from last year’s price.
COCONUT SHELL CHARCOAL: In Sri
Lanka, the average price of the commodity in
March 2017 was US$328/MT. The price was
US$8/MT lower than previous month’s price.
The average price of charcoal in Indonesia
for March 2017 was US$465/MT, which was
US$24 higher than last year’s price for the
same month.
COIR FIBRE: Coir fiber traded in the
domestic market in Sri Lanka was priced at
US$110/MT for mix fiber and US$510 - 708
for bristle. The Indonesian price for mixed raw
fiber was US$260/MT in March 2017 which
was lower compared to last month’s price.
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Price of Coconut Products and Selected Oils (US$/MT)
Products/Country

2017
Mar.

2017
Feb.

2016
Mar.

2017
(Annual Ave.)

244

246

258

238

1,016
939
922
1,430

1,146
1,016
959
1,263

990
885
786
985

1,129
999
962
1,301

1,547
1,530
1,497
2,528

1,703
1,680
1,673
2,404

1,448
1,322
1,369
1,662

1,688
1,643
1,662
2,371

2,480
1,757
2,889
2,453

2,528
1,774
2,712
2,413

2,155
1,378
1,995
2,100

2,494
1,634
2,674
2,373

177
279
225

195
271
221

266
258
250

187
271
220

388
328
465

376
336
441

334
410
391

368
340
439

110
510
708
260

110
510
708
268

173
512
786
308

133
523
723
268

1,228
736
813

1,576
774
835

1,213
686
761

1,521
773
840

Fresh Coconut
Philippines (Dom. Husked)
Copra
Philippines/Indonesia (CIF N.W. Europe)
Philippines (Dom. Manila)
Indonesia (Dom. Java)
Sri Lanka (Dom. Colombo)
Coconut Oil
Philippines/Indonesia (CIF Rott.)
Philippines (Domestic)
Indonesia (Domestic)
Sri Lanka (Domestic)
Desiccated Coconut
Philippines FOB (US), Seller
Philippines (Domestic)
Sri Lanka (Domestic)
Indonesia (Domestic)
Copra Meal Exp. Pel.
Philippines (Domestic)
Sri Lanka (Domestic)
Indonesia (Domestic)
Coconut Shell Charcoal
Philippines (Domestic), Visayas, Buyer
Sri Lanka (Domestic)
Indonesia (Domestic Java), Buyer
Coir Fibre
Sri Lanka (Mattress/Short Fibre)
Sri Lanka (Bristle 1 tie)
Sri Lanka (Bristle 2 tie)
Indonesia (Mixed Raw Fibre)
Other Oil
Palm Kernel Oil Mal/Indo (CIF Rott.)
Palm Oil, Mal/Indo (CIF Rott.)
Soybean Oil (Europe FOB Ex Mill)
Exchange Rate: March 31, 2017
1US$= P 50.23 or

Indo.=Rp13.322
Euro=US$1.07

or
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or
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Page | 5

MARKET ANALYSIS OF ACTIVATED CARBON

World demand of activated carbon
showed an increasing trend in the last
decade. Global imports of activated carbon
in 2006 was 0.55 million MT and jumped to
0.84 million MT in 2016 or increased by
54%. The average annual growth of world
imports of activated carbon in the last
decade was 4.9%. USA and Japan were the
main importing countries of activated carbon
in the global market. The two countries
brought in 19% of the product from the
global market in 2016.
India, the Philippines, Sri Lanka, and
Indonesia are the main producing countries
of activated carbon (AC) from coconut shell
charcoal (CSC). In the period of April December 2016, India exported 61,839 MT
of activated carbon. During the period, the
market destinations of activated carbon
from India were ranging from Africa to
America. There were more than 100
countries which imported activated carbon
from India. USA was the largest importing
country accounting for 15,248 MT.
European countries were also a major
market for India’s activated carbon. UK,
Russia, Netherlands, Germany, Turkey, and
Italy were the main importing countries
accounting for 3,085 MT, 2,893 MT, 2,570
MT, 2,471 MT, 2,004 MT, and 1,714 MT,
respectively. It is worth noting that during
the period of April 2015-March 2016, export
of activated carbon from India reached
71,671 MT spreading to more than 100
countries worldwide. Other major exporting
country was the Philippines. Export volume
of the commodity from the Philippines in
2016 showed an increase. During the period
of January to July 2016, the Philippines

shipped 60,162 MT of activated carbon to
international market which was 12.2%
higher compared to the corresponding
period of previous year at 52,833 MT for the
same period. Germany, US and Japan were
the main destinations of activated carbon
from the Philippines which absorbed more
than 45% of total export volume of activated
carbon from the Philippines.
In the period of January-December
2016, the accumulated export volume of
coconut shell based activated carbon from
Sri Lanka augmented. In the period, total
export volume of the product was 34,987
MT. The export was 10.2% higher than the
previous year volume for the same period at
31,747 MT. Export of Sri Lanka’s coconut
shell based activated carbon went to more
than 65 countries worldwide. In the period
more than 32.3% exports of activated
carbon from Sri Lanka went to Europe, and
Germany, Turkey, Italy, and Sweden were
the main destinations. America absorbed
more than 35.8% export volume of Sri
Lankan activated carbon and dominated by
USA. 95% of Sri Lankan activated carbon
that was sent to America headed to USA.
For Asian countries, the exports of activated
carbon from Sri Lanka were mainly shipped
to China and Japan accounting for 44.3% of
total import of the region.
After experiencing an increasing trend
in the last three years, Indonesian export of
activated carbon in 2016 has been easing.
In the period of January-December 2016,
export volume of the product dwindled by
12% compared to the previous year’s export
volume for the same period. Export of the
product in 2016 was 22,634 MT compared
COCOMMUNITY, VOL. XLVII NO. 4, 1 April 2017
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to 25,713 MT in 2015 for the same period.
United States was the main destination of
activated carbon from Indonesia. USA
absorbed 4,417 MT or 19.5% of activated
carbon from Indonesia during the period.
China, Japan, Taiwan, South Korea, and Sri
Lanka were the primary buyers from Asia.
Other important importing countries are
Netherlands, Germany, South Africa, and
Russia. Indonesia generated an export
earning of the commodity trade in the
observed period at US$31.4 million.
Price of activated carbon from
Indonesia was relatively stable during 2016.
This trend is following the trend in 2015
which was relatively stable throughout the
year. The export price of activated carbon
from Indonesia was ranging from US$
1,244/MT to US$ 1,480/MT with average of
US$ 1,390/MT for the period of JanuaryDecember 2016. Meanwhile, in the period of
January to December 2016, price of
coconut shell based activated carbon from

Sri Lanka showed a fluctuating trend with an
annual average of US$ 2,017/MT. The price
of activated carbon in January 2016 was
US$ 2,137/MT and eased to US$ 1,792/MT
in November 2016, but it, then, increased
again to US$ 2,127/MT in December 2016.
On the other side, price of coconut shell
charcoal as a raw material for activated
carbon showed an increasing trend in
Indonesia and Philippine. While in Sri Lanka
it was decreasing. Price of coconut shell
charcoal in Indonesia was US$325/MT in
January 2016 and reached US$465/MT in
March 2017. Meanwhile, in Philippine price
of the product was US$365/MT and ended
up at US$388/MT in March 2017. The main
reason for the increase in price of coconut
shell charcoal in Indonesia is a lack of raw
material due to competition with other
coconut shell based products and also due
to an increase in export of whole coconut
out of Indonesia.

Price of Coconut Shell Charcoal & Activated Carbon US$/MT (FOB)
in the Philippines, Sri Lanka and Indonesia
January 2014 - March 2017
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COMMUNITY NEWS
NATIONAL MEETING ON COCONUT
SHELL CHARCOAL BASED BUSINESS
SUCCESSFULLY COMPLETED
Indonesian
Friends
of
Coconut
organized National Meeting on Coconut
Shell
Charcoal
based
Business
successfully. The Meeting was held at the
Ria Diani Hotel, Puncak, Bogor, West Java
and attended by 86 coconut shell based
business men, higher than initial target of 50
participants. The idea of organizing this
Meeting emerged from the difficulties of
coconut shell charcoal based on business
operators in sourcing raw materials.
Producers of coconut shell charcoal,
coconut shell based briquette, and coconut
shell based activated carbons from Riau,
Gorontalo, South and North Sulawesi, East
and Central Java, Lampung and North
Sumatra participated in the Meeting. APCC
was represented by Mr. Muhartoyo, APCC
Documentalist and APCC displayed its
publications during this event.
There were three activities during the
Meeting, they were seminar, Focused
Group Discussion, and the formation of
Indonesian Coconut Shell Based Business
Association. Three presentations during the
Seminar were given by Mr. Chetiya
Dharmasada from Haycarb, the Producer of
Coconut Shell based Activated Carbon, Mr.
Bambang Warih Koesoema, the Pioneer of
Indonesian Coconut Shell based Briquette
Producer, and Mr. Rudi Utama, from Dian
Tama Foundation, representing Coconut
Shell Charcoal Producer. In addition, Mrs.
Nurlaila Nur Muhammad, the Director of
Center for Strategic Issues Management,
Ministry of Trade also graced the Seminar.
The Meeting participants unanimously
appointed Mr. Daneil Pesik, Member of
North Sulawesi Chamber of Commerce,
from Manado as the Chairman of
Indonesian Coconut Shell Charcoal Based
Business Association and Mr. Mahmudi,

Coconut Shell Based Charcoal Producer
from Jakarta as the Secretary General. The
participants
were
very
enthusiastic
throughout the Meeting, although during the
first day it ran until 10 PM.
APCC ORGANISES 1ST INTERNATIONAL
SYMPOSIUM ON COCONUT TISSUE
CULTURE
The 1st International Symposium on
Coconut Tissue Culture was organised on
13-14 March 2017 at Bangkok, Thailand.
The Symposium was jointly organised by
APCC in association with the Department of
Agriculture, Thailand. Around 75 delegates,
comprising of scientists and researchers,
policy makers, private sector stakeholders
and farmer producer organisations from 15
countries participated in the two day
Symposium.
The
objective
of
the
Symposium was to establish record of the
stage of coconut tissue culture research in
various coconut growing countries and
explore the opportunities for collaboration
between
countries,
institutions
and
individual scientific experts. This would help
in expediting new technologies for
micropropagation needed to mass produce
coconut seedlings in order to meet the
overwhelming demand for coconut planting
material globally.
The Symposium
recommended for APCC to promote
increased scientific and technological
cooperation and information sharing through
networking
among
researchers
and
institutions on all aspects of coconut tissue
culture for the rapid mass production of
quality planting materials.
2ND INTERNATIONAL CONFERENCE ON
COCONUT OIL (ICCO 2017) ORGANISED
IN BANGKOK
ICCO 2017, organised as a biannual
Conference, in continuation of ICCO 2015
was
jointly
organised
at
Bangkok
International Trade and Exhibition Centre
(BITEC), Bangkok, Thailand on 15-18
March 2017 under the auspices of the
Conservation and Development of Coconut
Oil
of
Thailand
Forum
(CDCOT),
Department of Agriculture of Thailand,
COCOMMUNITY, VOL. XLVII NO. 4, 1 April 2017
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Horticultural
Science
Society
of
Thailand(HSST), Asian and Pacific Coconut
Community (APCC) and VNU Exhibitions
Asia and Pacific Co., Ltd . The theme of the
Conference was “Coconut Oil and
Downstream
Products,
Quality
and
Processing”.
The
Conference
witnessed
a
participation of over 230 stakeholders from
around 25 countries, including coconut
producing and consuming countries,
comprising of participants from Government
and private sectors, processors, farmer
producer
organisations,
equipment
manufacturers and other stakeholders.
APCC participated in ICCO 2017 and the
Horti Asia Exhibition, organised alongside
the Conference. A perspective on the
global market scenario for coconut oil and
other value added products of coconut was
presented by Mr. Uron N. Salum, Executive
Director, APCC. The collaboration and
networking that emerged during the
Conference promises a prospectful time
ahead for coconut oil and its varied
products.
PT&I’S PACIFIC PATH TO MARKET
PROGRAMME A SUCCESS!
Pacific Islands Trade & Invest’s
delegation of 25 small Pacific Island
businesses has given the four-day Pacific
Path to Market programme the thumbs up.
The representatives from eight Pacific
Islands countries, arrived for Auckland’s
Pasifika Festival 26-27 March. They are
returning to their home islands after a
successful and busy two-day programme.
This was Pacific Islands Trade & Invest’s
biggest delegation to attend and showcase
their products under the PT&I Pacific Path
to Market programme at the Pasifika
Festival on 26-27 March 2017. The
companies were from Palau, the Republic
of the Marshall Islands, Papua New
Guinea, Solomon Islands, Vanuatu, Fiji,
Samoa and Tonga.
For many delegates, attending
Auckland’s Pasifika Festival for the first
time, was an eye opener - the range and
COCOMMUNITY, VOL. XLVII NO. 4, 1 April 2017

numbers of visitors and the potential
demand for their products ranging from
coconut and candlenut oil, coffee,
chocolate, kava, handicrafts, mahogany
products to adventure tours. The PT&I
Pacific Path to Market programme was an
even bigger highlight with an intensive
one-day Gap Analysis workshop including
business presentations and learning about
product development, packaging and
labelling. The delegation attended field
visits on Day Two to Auckland’s Fish
Market, to large and niche supermarkets
and a warehousing company. The
programme ended with Business to
Business speed dating session and a
Trade Mission debrief at the Te
Mahurehure Marae in Pt Chevalier.
The
Pacific
Path
to
Market
programme is a structured approach to the
market in New Zealand, starting with
export capability building workshops in the
Pacific Islands. Companies with potential
to export were selected in partnership with
the local Economic Development Agency
to move onto the next stage of the Path to
Market programme. Last year, PT&I
successfully delivered workshops in 10
Pacific Island countries. This Trade
Mission focused on three main areas – (1)
Participation at the Pasifika Festival, (2)
Gap Analysis Workshop and (3) Business
to
Business
meetings.
(http://www.scoop.co.nz)
NEW COCONUT OIL VENTURE WILL
SUPPORT REMOTE FIJIAN ISLAND
Bula Batiki Coconut Oil, a raw and
cold-pressed high-quality coconut oil, has
been launched in the UK for the first time as
a charity initiative to support the Fijian
island. The new brand of coconut oil is
made by residents of Batiki and is being
marketed to delis and independent retailers
by business partners in Northern Ireland
and Britain to raise funds for islanders.
Behind the venture is Tim McKee, from
Hillsborough, county Down and Englandbased partners Callum Drummond and Ellis
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Williams, who are assisting the marketing of
the oil in the UK.
The Bula Batiki brand, (‘Bula’ is a Fijian
greeting commonly used on Batiki) got its
start when Tim, Callum and Ellis enjoyed an
extended stay on Batiki volunteering with
charity Think Pacific. During their time on
Batiki the team worked on a building and
sport-coaching project for the island’s
residents, and were inspired by the Fijian
way of life and hospitality shown to them by
their host families. Following their return to
the UK after their initial project had
concluded, they aspired to continue
contributing to the island. “The Fijians
taught us so much about their way of life – a
culture that we loved from the moment we
arrived,” said Callum Drummond, partner,
Bula Batiki Coconut Oil.
“Having seen that the island was able
to produce coconut oil, and knowing the
high demand for coconut oil in the UK, we
spent the next year working and putting
together
different
business
grant
applications to try and get enough money to
trial our idea. The concept for Bula Batiki is
simple,” explained Ellis Williams. “The
residents of Batiki produce the coconut oil
from trees that are native to Batiki. The
coconuts grown on the remote island
remain
untouched
by
pollution
or
mechanisation and are completely natural,
resulting in an incredibly high-quality
coconut oil which is perfect for a range of
applications including cooking, skincare and
more. Because of the small scale
production of the coconut oil, Bula Batiki
has the unique quality of being traceable to
the exact family that have produced your
individual jar of oil.”
Bula Batiki has officially launched its
unique charity offering via a Kickstarter
campaign to generate the funds to increase
the production of coconut oil in Batiki.
Consumers can enjoy backing the
charitable organisation by contributing funds
in return for designated numbers of jars of
coconut oil, branded t-shirt, and even a
possible trip to Batiki to experience the

island first-hand for generous donors. These
orders will be filled in April 2017 when
Batiki’s fourth batch of coconut oil arrives
from Fiji.
Residents harvest the coconuts and
process the oil by hand. Next, batches are
sent to the UK where they are jarred and
labelled, with each jar receiving a label so
the end user can see which Batiki family
produced their oil. “Unlike more global
coconut oil brands, we are actively working
to ensure the process does not become
industrialised. Our goal is not to create a
high-volume brand, but rather help the
villagers of Batiki to develop an industry
which can support them with ingredients
which are already available to them,” added
Tim McKee.
Existing on a subsistence lifestyle
dominated by agriculture and fishing, paired
with modern challenges such as residents
leaving Batiki to pursue their education and
career goals on the Fijian mainland have
resulted in dwindling numbers over the past
decades for Batiki. Following a cyclone in
2016 which devastated Batiki and
surrounding areas, the income received
from the sale of their coconut oil has offered
much-needed relief for Batiki’s residents.
“Our mission for Bula Batiki is to help
develop
relationships
between
the
consumer and the residents of Batiki,
spreading the beautiful spirit of the island
which has enchanted us,” added Callum
Drummond. “Coconut oil is already a highly
popular product across the UK and Ireland,
and this brand offers consumers a way to
consciously purchase a product that directly
benefits its creators by preserving their
native way of life, providing improved
education and sport programmes for Batiki’s
young people, and helping to form a safety
net for Batiki to help ease the pressure of
everyday life for its people.”
Naturally
gluten,
lactose
and
cholesterol free, Bula Batiki is produced on
an island free from pollution or fumes and is
hand-made by the villagers of Batiki island
from the island’s own naturally-growing
COCOMMUNITY, VOL. XLVII NO. 4, 1 April 2017
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coconuts. Bula Batiki is already available in
selected stores in the UK in 300 ml jars. 100
per cent of proceeds from the sale of Bula
Batiki are returned directly to the residents
of Batiki island, Fiji. (http://www.fdin.org.uk)
ICAR-CPCRI,
REGIONAL
STATION
KAYAMKULAM
INITIATES
UNIQUE
MODE
OF
REGISTRATION
FOR
COCONUT SEEDLINGS
As part of delivery of high-quality and
disease-free coconut seedlings to the
farming community, the four-star rated
nursery of ICAR-CPCRI, Regional Station,
Kayamkulam has commenced a novel and
transparent registration procedure for
reservation of coconut seedlings. In this
process, any farmer can register his name
along with contact address and mobile
number any time in a year at the Regional
Station during official hours.
Once the actual dates for registration
are finalized, all such farmers are informed
about the same through their registered
mobile as SMS. On the day of registration,
farmers have to bring documents such as
ration card and land tax receipts for
ensuring genuineness and to avoid
duplication. After completion of the booking
procedure, counterfoil slip, indicating the
number of seedlings under each variety
allotted, the cost of each seedling as well as
the exact date of supply. A help desk, to
answer queries of the farmers on various
coconut
production
and
protection
technologies, is also arranged during the
entire period of registration. Every year,
coconut seedlings are distributed during last
week of May or first week of June to
coincide with the ideal planting season.
Literature about planting and maintenance
of seedlings will be distributed at the time of
seedling distribution.
Coconut seedlings distributed from
ICAR-CPCRI are tagged with QR code.
Scanning the QR code, affixed on the labels
tagged on individual coconut seedling, will
enable the farmer to reach ICAR-CPCRI’s
website which will provide specific
information about the characteristics of each
COCOMMUNITY, VOL. XLVII NO. 4, 1 April 2017

variety being distributed from CPCRI. QR
code, thus, ensures quality and authenticity
of the coconut seedlings distributed by
ICAR-CPCRI. This is more important at a
time when spurious seedlings are being
sold by vendors who claim that they are
distributors/dealers of CPCRI’s authentic
coconut seedlings. The link to ICARCPCRI’s website obtained on scanning the
QR
code
is http://www.cpcri.gov.in/
index.php/2014-03-04-05-33-14/qr-codelabelled-coconut-seedlings.
In the year 2017, registration for
coconut seedlings was completed during
March
01-04,
2017.
There
was
overwhelming response from the farmers
across the state, especially from the
southern districts, and a total of 2,400
farmers have registered for coconut
seedlings. The seedling distribution is
scheduled
during
6-10th June
2017.
Altogether 20,000 coconut seedlings will be
distributed, which include Kalaparee
(13,000), Kalparaksha (500), West Coast
Tall (3,000), Chowghat Orange Dwarf
(1,500) and hybrid (2000) seedlings. Among
them, Kalpasree and Kalaparaksha varieties
were released from the Regional Station for
cultivating in root (wilt) disease affected
tracts for their disease tolerance/resistance.
(http://www.cpcri.gov.in
COLA BRAND TO LAUNCH COCONUT
WATER IN INDIA
With the rising demand for healthy
drinks around the globe, beverage company
Coca-Cola is set to launch packaged
coconut water in India. The product is being
imported and tested in two Indian markets.
According to the Economic Times, the
company had acquired a US coconut water
brand, Zico, in 2013. "Packaged coconut
water is one of the fastest growing beverage
categories in the world and the 2013 deal
has given the company the top position in
the segment," the newspaper report stated.
At the moment, the product is being
imported and tested in two Indian markets.
"Though brands such as these are niche,
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Coca-Cola has to prepare the decks and
hedge bets, as the backlash on cola
consumption and health activism is gaining
ground in the country," the newspaper
quoted one of the trade officials
directly saying. Recently, some traders in
Tamil Nadu and Kerela banned selling Coca
Cola and Pepsi stating that the companies
are depleting their water resources.
(http://www.khaleejtimes.com)
TN GOVT MAY ALLOW TAPPING OF
‘NEERA’
Tamil Nadu Chief Minister K
Palanisami said that the state government
would consider the proposal to tap ‘neera’, a
non-alcoholic beverage from coconut trees.
Tapping ‘neera’ has been a longpending demand of the farmers in and
around Coimbatore, Tirupur and Erode
districts. If the extraction of the sap from the
inflorescence of coconut palm is allowed, it
is expected to increase the earnings of the
farmer significantly. Neera tapping is
permitted in neighbouring Kerala.
An official of the Coconut Development
Board told this correspondent in December
2015 that the Board had suggested
amendment to Tamil Nadu Prohibition Act
1937 to exclude ‘neera.’
When asked what changes are
required in the State's Prohibition Act, the
official said, “Neera should be taken out of
the definition of toddy. It is a health drink.
This simple amendment would help create
around 2.40 lakh ‘green collar jobs’ and
increase the state's revenue by Rs47,500
crore.”
The Act of 1937 was enacted when
modern food processing technology was not
developed for preservation of food products.
The CDB has at least six modern
technologies for preservation of ‘neera’ up
to one year without fermentation. So there is
no rationale in classifying the non-fermented
juice under toddy/liquor.
Though India is a leading producer of
coconut globally, coconut sugar is not

produced here. “We import around 20000
tonnes of coconut palm sugar annually,” the
official said.
(http://www.thehindubusinessline.com)
BRAND KERALA TO FOCUS ON SPICES,
COCONUT, AGRI GOODS
Governor P. Sathasivam said ‘Brand
Kerala’ will be introduced for spices,
coconut and all other agri-cultural products.
‘Made in Kerala’ will be made a trusted
brand for all agri-cultural brands. A ‘Made in
Kerala’ brand awareness campaign will be
conducted on agriculture products, based
on the ‘Japanese model’.
Special schemes will be introduced in
the cooperative sector for value added
coconut products. He also said the Left
government will establish a Kerala Agri
Business Company to facilitate marketing of
value added products from Kerala’s
traditional and indigenous agricultural
resources under a single brand name.
“A Special Research Programme will
be initiated to study the impact of climate
change on crops and cultivation practices
and to propose 38 remedial measures.
Cultivation of millets and pulses will be
promoted for ensuring food security,” said
Governor Sathasivam.
Agali block comprising Attappady tribal
zone will be declared as a Special
Agricultural Zone. A project will be launched
to augment scientific production of organic
manure, pesticides and bio control agents
and ensure their quality.
Marayur, Kandalloor and Vattavada
panchayats, constituting the Anchunadu
region of idukki will be declared as special
agriculture zone for organic vegetables and
fruits.
Governor also informed that the Data
Bank prepared as per Kerala Conservation
of Paddy Land and Wet Land Act, 2008 will
be made error free with the aid of satellite
images and published in all Local Self
Government
Institutions.
Geographical
Indication (GI) will be ensured for the market
COCOMMUNITY, VOL. XLVII NO. 4, 1 April 2017
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expansion of Kerala’s indigenous products
like Marayur jiggery, thereby augmenting
income of farmers.

tree, which is very low compared to other
South Indian states,” the Board official said.

Also, in animal husbandry department,
anti rabies and diseases diagnostic kits will
be produced through Institute of Animal
Health and Veterinary Biologicals in Palode.
Emergency Veterinary Care Service during
night hours will be extended to more block
panchayats. (www.deccanherald.com)

In fact, Kerala’s coconut productivity
was just half that in Tamil Nadu, at 7,535
nuts per hectare, against 14,873.

DROUGHT SHRINKS COCONUT OUTPUT
IN SOUTH INDIA

Palakkad, which contributes around
12-14 per cent of Kerala's coconut
production of 500 crore nuts, has already
witnessing a drastic drop in production due
to the drought. Vinod Kumar, CEO,
Palakkad Coconut Producer Company Ltd,
said the shortfall in rains has affected
inflorescence, which normally takes 12
months, on palms this season.

Even as the drought in Karnataka and
Tamil Nadu is seen impacting coconut
production, in Kerala, rapid urbanisation is
bringing down the area under cultivation
and also contributing to the decline in output
along with the monsoon deficit. This has
resulted in a firming trend in raw coconut
prices in recent months.
Water stress triggered by the poor
monsoon in the key growing areas of
Southern Karnataka and the Pollachi region
of Tamil Nadu has impacted coconut
production, with growers putting the output
loss as high as 30-40 per cent.
A senior official at the Coconut
Development Board said the drought in
various parts of South India will be a major
contributing factor influencing productivity in
the 2017-18 season. There are possibilities
of palm losses with both the South-West
and North-East monsoons being below
normal last year. It could take some time to
assess production losses as the concurrent
estimation for productivity in 2016-17 in
major coconut growing States is in progress.
The preliminary indication will be available
only by the end of this month, he added.
Urban advance
In Kerala, increasing urbanisation has
affected coconut cultivation, shrinking the
area under the crop. “The scientific
management of palms is the only available
option to enhance productivity. The yield per
palm in Kerala is around 45-50 nuts from a

COCOMMUNITY, VOL. XLVII NO. 4, 1 April 2017

Productivity fall

Andhra Pradesh is in the second
position with 13,808 nuts per hectare,
followed by Karnataka with 9,982 nuts.

Apart from this, buckling of bunches
from trees is also affecting the crop, which
will lead to a further production loss.
According to Kumar, there was a 20 per
cent drop in production in 2004 due to
drought in Palakkad and the sector is
anticipating a similar situation this season.
In Karnataka, production has taken a
hit in the key growing districts of Tumkur,
Chitradurga, Hassan, Chikmagalur and
Mandya on account of water stress. “We
expect output to be lower by 30-40 per cent
this year,” said Anekatte Vishwanath, CEO
of Namma Tengu Coconut Producers
Company in Tumkur.
Prices rise
The decline in output has resulted in
prices firming up by 10-15 per cent in the
past three months. “Raw nut prices have
increased by about Rs3,000 a tonne over
the past three months to around Rs31,000
now,” said Nagesh Poojari, a large buyer
and manufacturer of desiccated coconut
powder.
“We are finding it difficult to source an
adequate quantity of raw nuts,” Poojari said,
while stating that prices of finished products
have not moved up in tandem with the raw
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material prices as the demand for
desiccated coconut powder is rather
subdued.
Pollachi’s pain
The acute drought has impacted
coconut farms in Tamil Nadu’s Pollachi
region. Farmers say that they have received
less than 20 per cent of normal rain this
year compared to the last.
“Borewells have gone completely dry.
Today, we are not in a position to water the
trees. Earlier, even if the sump went dry, we
used to buy lorryloads of water to keep the
trees alive. Now, with water becoming very
scarce, the tanker supply is not regular,”
bemoaned
Prakash,
a
farmer
at
Arthanaripalayam near Pollachi.
Most of the 60-odd trees in his farm are
over 70 years old. “We have already started
feeling the pinch. The trees may not survive
if the rain god fails to show sympathy on us.
“The annual yield has fallen by more
than half from 15,000 nuts last year to just
about 6,000 nuts this year and the weight of
the nut has taken a beating from 550 grams
to 350 grams.”
Prakash attributes the yield drop and
weight reduction to low water availability.
A tree, on average, requires 100 litres
of water a day. But we are unable to water
even 30-40 litres a day, say farmers in that
belt. They add that they have not benefited
from the rising price of the nut. Traders offer
only Rs6-8 per nut at the farm gate, said
Selva, another farmer.
Meanwhile Tamil Nadu Agriculture
Department sources say that there is good
retail demand for coconut seedlings.
(http://www.thehindubusinessline.com)
CENTRE HIKES
RS550/QTL

COPRA

MSP

BY

The Centre on Wednesday decided to
increase the minimum support price (MSP)
of milling copra by Rs550 per quintal to
Rs6,500 for the 2017 season to boost

coconut cultivation. Last year, it stood at
Rs5,950 per quintal.
A decision in this regard was taken at
the meeting of the Cabinet Committee on
Economic Affairs (CCEA), headed by Prime
Minister Narendara Modi.
The support price of ‘ball copra’ has
been raised by Rs545 per quintal to
Rs6,785, against Rs6,240 in 2016.
The copra MSP has been decided
taking into account the recommendations of
expert body Commission for Agricultural
Costs and Prices to ensure appropriate
minimum prices to farmers and step up
investment in coconut cultivation. The
National Agricultural Cooperative Marketing
Federation of India Ltd will continue to act
as central nodal agencies to undertake price
support operations.
(http://www.thehindubusinessline.com)
COCONUT PROCESSING
EXPERIENCES
RAW
SHORTAGE

INDUSTRY
MATERIAL

The Indonesian Coconut Processing
Business Association (HIPKI) said that the
coconut processing industry is currently
experiencing a shortage in raw materials
since last year. "This happens because
many coconut raw materials are sold
abroad, either legal or through smuggling,"
said Amrizal Idroes, HIPKI Vice Chairman
on Wednesday, March 23, 2016. Amrizal
said that normally, domestic coconut annual
production can reach 15 billion coconuts.
However, the number has decreased by 30
percent to just 10.5 billion following the
recent long dry season. Meanwhile, the
coconut processing industry requires at
least 7.5 billion coconuts each year, a
number which cannot be fulfilled by relying
on domestic production. "Because in the
past two years, there is a shortage of
coconut raw materials globally, therefore,
businesses from Thailand, Malaysia, and
China look for raw materials [in Indonesia],"
Amrizal said.
To address the issue, Amrizal had
visited Industrial Minister Saleh Husin to
COCOMMUNITY, VOL. XLVII NO. 4, 1 April 2017
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help deal with the issue. Amrizal said that
HIPKI
had
also
made
some
recommendations,
including
stopping
exports to several countries to be processed
domestically. In addition, HIPKI also
recommended the government to impose
export duties for coconut and make a list of
registered coconut exporters to ensure
adequate supply of raw materials. Amrizal
said that export value of coconut-based
products could reach up to US$1.2 billion.
The number, Amrizal added, could multiply
if coconut export can be stopped. "We hope
to find a solution to prevent the industry
from collapsing. Because once its collapse,
it will be very hard to get back in business,"
Amrizal said. (https://en.tempo.co)
COCONUT COMPANY TO BUILD FACTORY
IN INDONESIAN ECONOMIC ZONE
The Jakarta Post reported last month
that a company has received a principle license
for foreign investment from the Investment
Coordinating Board (BKPM) to open a factory in
the Special Economic Zone (KEK) in Palu,
Central Sulawesi. The company, Sofi Agro
Industries Ltd, has three years to finish the
construction of the plant.
The company is expected to produce
3,000 tons of coconut shell briquettes per year.
It also plans to produce 1,800 tons of copra per
year, 80 percent of which will be exported, and
2,000 tons of coconut oil per year, 70 percent of
which will be exported. It will also produce
1,500 tons of desiccated coconut and 800 tons
of coconut essence per year. (UCAP Bulletin)
NUTS AND OIL CROPS DIRECTORATE
TO BOOST COCONUT PRODUCTION
The Nuts and Oil Crops (NOCD)
Directorate is distributing 2.1 million quality
coconut seedlings to farmers in the coastal
region to boost coconut production. The
Directorate is under the Ministry of
Agriculture, Fisheries and Food Authority
(AFFA) was formerly known as the Kenya
Coconut Development Authority (KCDA)
before the reforms in the agriculture sector
in 2014. It is mandated to develop, promote
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and regulate the nuts and oil crops industry
in the country.
Head of the NOCD directorate,
Raymond Kahindi told in an interview that
the hybrid seedling distribution initiative is
aimed at boosting production and value
addition chains for the crop. The agricultural
official noted that the full potential of the
sub-sector can only be realised in the short
term by investing heavily in value addition in
the coconut value chain. Kahindi noted the
coconut sector is constrained by lack of
adequate research, poor agronomical
practices, lack of appropriate and affordable
technology, exploitation by middlemen and
lack of access to credit facilities by the
smallholder farmers. He said coconut smallscale growers are being encouraged to get
involved in the growing of the horticulture
crop and embrace sustainable agricultural
practices and improve their livelihoods. “We
have put in place a string of measures to
promote cultivation and enhance the
production of coconuts and as we speak we
have 100 farmers in Kilifi and Kwale
counties who are getting hybrid seedlings
we brought in from India,” he said. He says
farmers are also being encouraged to only
cut down old and non-productive coconut
trees to intensify production.
He said currently the coconut industry
supports more than 150,000 households in
the counties of Mombasa, Kwale, Kilifi and
Lamu with over 500,000 people deriving
their incomes directly or indirectly from the
industry. According to NOCD the population
of coconut trees is estimated at 10 million
up from 7.5 million trees in 2007 owing to
introduction of new varieties.Coconut tree is
a source of food, beverage, oil seed, fiber,
timber
and
health
products.
(http://kenyanewsagency.go.ke)
CENTURY PACIFIC MAKES ITS FTSE
DEBUT
Century Pacific Food Inc. (CNPF), the
Philippines’ largest canned food company,
makes its debut on the highly tracked FTSE
Global Equity Index Series for Asia Pacific.
CNPF will be added to FTSE Index’s Small

Page | 15
Cap and All Cap categories effective March
20 this year following a semi-annual review
on more than 7,400 securities in 47 different
countries. FTSE Indexes serve as
performance benchmarks and aid in the
creation of a broad range of financial
products, including index tracking funds,
derivatives, and Exchange Traded Funds.
Century Pacific Foods, Inc. is engaged
in the development, marketing, and
distribution of coconut, processed fish, meat
and dairy products under its own brands, as
well as the brands of others. The company
is also the Philippines’ leading exporter of
private label tuna and coconut products.
(UCAP Bulletin)
BOI
APPROVES
P830-MILLION
COCONUT PROCESSING PROJECT
The Board of Investments (BOI)
recently approved the application for
registration of Roxas Sigma Agri Ventures,
Inc. as a new export pioneering producer of
various coconut products with project cost
of P830.5 million. The firm got the
pioneering brand as endorsed by the
Department of Science and Technology
(DOST) on account of the plant utilizing
proprietary processes with the latest
technologies and state-of-the-art equipment
never before used domestically in the
production of high value coconut products.
The project involves the establishment
of an integrated coconut processing plant in
Tupi,
South
Cotabato.
Commercial
operations formally began January 2017,
providing employment to about 1,500
people. Coconut products to be produced
and respective capacities per year are:
aseptic coconut milk 16.3 million kilograms
(kgs), virgin coconut oil 2.1 million kgs and
coconut water concentrate 1.7 million kgs.
Over 90 percent of these products will be
exported to the United States, United
Kingdom, China, Europe, Australia, New
Zealand, Japan and Korea. (UCAP Bulletin)

COCONUT PROCESSING
RISE IN PALAWAN

PLANT

TO

Lionheart GPPAC Farmers Corp. will
soon
build
a
P321million
coconut
processing plant integrated with a hybrid
coconut plantation in Palawan, the Board of
Investments (BOI) said. The project was
approved under the Investment Priorities
Plan (IPP), making Lionheart a new
exporter of virgin coconut oil, coconut flour
and tender green coconuts.
In its first year, BOI said the company
would develop 2,400 hectares of hybrid
coconut plantation, eventually expanding it
to 4,600 hectares. To date, the firm has
planted 100,000 hybrid coconut trees. With
the processing plant also expected to be
built in the first year, BOI said the company
would source its raw materials from the
sales of nearby coconut farmers and
cooperatives until the expected harvest.
BOI said the firm’s annual production
capacity would be: virgin coconut oil
883,200 kilograms (kgs), coconut flour
76,800 kgs, and tender green coconuts 50.6
million units. These would then be exported
to the United States, Europe, Japan, Korea,
Singapore and Hong Kong. (UCAP Bulletin)
SAMOA
AT
INTERNATIONAL
CONFERENCE ON COCONUT OIL
Coconut industry representatives from
Samoa, Solomon Islands, Republic of the
Marshall Islands and Vanuatu participated
for the first time in the 2nd International
Conference on Coconut Oil (I.C.C.O. 2017)
in Bangkok, Thailand this week.
The objective of I.C.C.O. 2017 is to
further coconut oil production, utilisation and
marketing in Asia and the Pacific as well as
the emerging markets at a global level for all
coconut and coconut oil products.
The three-year Coconut Industry
Development (C.I.D.P.) Programme worth
€4 million is funded by the European Union
(E.U.) and is being implemented the Pacific
Community (S.P.C.).

COCOMMUNITY, VOL. XLVII NO. 4, 1 April 2017

16 | Page
The programme aims to improve the
competitiveness
of
small
producers
engaged in the coconut value chains,
through a strengthened regional integration
of related markets and the intensification of
production.
S.P.C.
Deputy
Director-General
(Suva), Dr. Audrey Aumua said, “This will be
the first of several opportunities for Pacific
countries to participate in events dedicated
to the marketing and value adding of
coconut products through C.I.D.P.
The programme will also develop
capacity
building
programmes
for
implementation at national level ensuring
over the course of the programme,
opportunities for as many stakeholders as
possible.”
Chair of the Solomon Islands Coconut
Industry Working group, Bevan Vollrath,
said of his experience so far at the
conference, “The technical papers have
been very useful, but what is most
interesting is learning from industry experts
from the Asia and Pacific Region who have
worked through many of the production and
marketing challenges we still face.
I really appreciate the opportunity to
participate.”
The First International Strategic Action
Plan for Coconut Oil, developed at the
ICCO 2015, will be discussed and updated
at ICCO 2017.
Of particular importance in I.C.C.O.
2015 were the Health and Nutraceutical
benefits of Coconut Oil and the
development of the First International
Strategic Action Plan for Coconut Oil.
The 2017 meeting focuses on the
development of downstream products such
as skin and body care products and
ingredients, quality and processing which
are areas of great importance to the
coconut industry in the region and aligned to
the objectives of C.I.D.P.
In addition to planned training and
programmes for farmers and others
COCOMMUNITY, VOL. XLVII NO. 4, 1 April 2017

stakeholders involved in the coconut
industry value chain, the project is also
developing a ‘Coconut Risks Management
and Mitigation for the Pacific Region’
manual to help farmers and processors
better plan and prepare for the range of
risks the sector faces including climate,
market
fluctuations
and
pests.
(http://www.samoaobserver.ws)
VANUATU ASSESSES
EXPORTS POTENTIALS

ITS

GREEN

Stakeholders from the coconut, cocoa
and sandalwood sectors participated in a
National Stakeholder Workshop sponsored
by Vanuatu’s Department of Industry and
the United Nations Conference on Trade
and Development (UNCTAD) to assess
progress made to advance the development
of these sectors and to officially launch two
UNCTAD projects; one to construct a
Market Information Service (MIS), and
another to assist producers to achieve
certification with Voluntary Sustainability
Standards (VSS).
The United Nations on Conference and
Development (UNCTAD) in partnership with
Vanuatu's Department of Industry reviewed
progress made to advance the development
of Vanuatu’s National Green Export Review
(NGER) Action Plan concentrating on
Coconut-Copra, Cocoa-Chocolate, and
Sandalwood, during a one day workshop in
Port Vila.
NGERs guide national stakeholders
through a structured process to identify and
develop new export opportunities in green
goods and services.
"UNCTAD is committed to continue
providing technical assistance to identify
and formulate adequate policies and actions
needed for successful development and to
realize gains from a green economy" said
Robert Hamwey, a member of the UNCTAD
team participating in the workshop. "We
recognize the Government of Vanuatu's
interest in, and enthusiasm for, a green
economy."
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During the workshop, UNCTAD
launched two new projects to construct a
Market Information Service (MIS) and to
assist producers to achieve certification with
Voluntary Sustainability Standards (VSS)
through to 2019. Both projects will begin
with national activities promptly through
awareness raising, research, capacity
building and training exercises.
At the meeting, stakeholders discussed
progress on several actions highlighted in
the report, and stressed the need for quick
delivery on the MIS and VSS components
as key elements of achieving further
progress on implementing the national
action plan.
Stakeholders recognized that an MIS is
urgently needed to improve efficiency and
output levels in these sectors by linking
producers, processors and exporters to
each other, and to timely and accurately
generate data on production levels, prices,
quality and sales volumes in these sectors.
With regards to VSS, stakeholders
emphasized that meeting private standards
and
acquiring
certification
was
a
prerequisite to access foreign markets.
Through the NGER, MIS and VSS
projects UNCTAD and Vanuatu continue to
work as close partners, particularly in the
coconut and cocoa sectors which have
many value added products and substantial
market potential in both regional and global
markets.
Vanuatu
is
predominately
an
agriculture economy with more than 80 per
cent of its population engaging in growing
and selling more than one cash crop at any
given time. Despite the fact that tourism
commands 40 per cent of the country’s
GDP, statistics show that coconut, cocoa
and recently sandalwood form the basis of
everyday economic activities undertaken by
the majority of economically active
population
Coconut and cocoa sectors have seen
a rapid increase in the world trade, in part
due to the demand-driven expansion of the

"bio" and "organic" coconut and cocoabased products, such as organic coconut oil
cosmetic products, coconut water, and
single
geographic
origin
chocolate.
Therefore,
the
trade
expansion
is
characterized by the trade of these medium
and high valued goods - as seen from the
Figures 1 and 2. (Source: Forthcoming
UNCTAD report 2017: Sustainability
assessment study on Vanuatu: Trade and
agricultural policies to support small-scale
farmers and enhance food security).
Promoting
sustainable
agro-trade
policies, accessing market information, and
assisting
with
standards
certification
procedures are thus crucial parts of
UNCTAD’s technical cooperation activities
with Vanuatu. (http://unctad.org)
BEN
TRE
COCONUT
STRUGGLING

GROWERS

The Cửu Long (Mekong) Delta
province of Bến Tre, the country’s largest
coconut producer, is struggling to increase
the income of coconut growers.
Low profitability has caused coconut
growers to switch to more economically
attractive fruit or to leave farming altogether.
“Bến Tre coconut growers have to earn
most of their income by working outside the
province,” said Trương Minh Nhựt, Director
of the province’s Department of Trade and
Industry. “Around 5,000 sq metres of
coconut trees generate less income than
money earned working in an industrial
zone.”
Nhựt spoke earlier this week at a
meeting held in Bến Tre about its coconut
development programme through 2020.
“Coconuts are less profitable than
other types of fruits,” he said, adding that
1ha of coconut trees produced only VNĐ59
million (US$2,584) per year.
However, 1ha of green-skin and pinkflesh pomelos could add VNĐ600 million to
farmers’ incomes every year. Cultivation of
rambutan, mango and longan fruits can also
generate five to six times the income from
coconut growing.
COCOMMUNITY, VOL. XLVII NO. 4, 1 April 2017
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Nguyễn Quốc Bảo, former Deputy
Secretary
of
the
province’s
Party
Committee, who switched to growing
pomelo, said he was worried that more
coconut farmers would abandon coconut
trees and grow pomelo because of the price
volatility of coconuts.
According
to
the
province’s
Department of Trade and Industry, as of last
week, the price of coconut fruit sold at
orchards was VNĐ50,000-60,000 ($2.2-2.6)
per dozen. One dozen green Xiêm coconuts
were priced about VNĐ20,000 higher.

said with climate change and saline
intrusion affecting Bến Tre, coconut trees
should be farmers’ top crop because they
can survive salty soil, while other fruit trees
cannot.
To ensure their livelihood, coconut
farmers should adopt new cultivation
models such as inter-cropping cacao trees
or other plants with coconut trees. Breeding
blue-legged prawns or raising poultry in
coconut orchards are other options, he said.

However, prices are unstable since
they depend on market demand, seasonal
consumption and traders’ offering prices.

Võ Thành Hạo, secretary of the Bến
Tre Province’s Party Committee, said that
locals whose livelihood did not depend
solely on coconuts had allowed their fields
to go to waste.

Growers sometimes have to sell
coconuts at low prices to individual traders
who visit their fields because they cannot
find companies to buy their output under
contract.

Hạo said relevant authorities should
help local coconut growers adopt new
cultivation
techniques
to
increase
productivity or lease land to big household
growers for mass cultivation.

Bến Tre has around 70,000ha of
coconut trees, but the two major coconut
producers in the area, Bến Tre ImportExport Joint-Stock Company and Lương
Quới Company, only guarantee to buy the
output of 500ha of coconut trees.

Hạo called on coconut processors to
cooperate with local growers to stop them
from turning their back on Bến Tre’s
traditional crop.

However, farmers and firms cannot
always agree on terms of contracts,
including production techniques or the price
of coconuts.
As a result, farmers often struggle to
produce enough fruit and coconut
processors cannot find enough raw
materials.
Last year, local coconut producers
processed around 500 million dry coconuts,
accounting for 98 per cent of the province’s
total.
As farmers could not keep up with the
demand from local coconut producers, they
had no choice but to buy raw coconuts from
neighbouring provinces.
Solutions
Huỳnh Quang Đức, Director of the
province’s Agricultural Extension Centre,
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Last year, the province helped link up
coconut growers with coconut firms in an
aim to increase the quality and value of the
products. Though the effort has been
effective, only 30 teams of farmers and firms
have been set up so far.
To achieve long-term growth, Bến
Tre’s coconut industry needs leading
coconut firms to work closely with farmers
by investing in technological innovation to
set up high-quality raw material areas,
experts have said.
This would help prevent a raw material
shortage
and
thus
increase
yields. (http://vietnamnews.vn/society)
FRUIT PROCESSORS RESORT TO
IMPORTS IN VIETNAM’S ‘COCONUT
KINGDOM’
Coconut processing companies in the
southern province of Ben Tre, known as
Vietnam’s ‘coconut kingdom,’ have had to
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resort to imported products to alleviate short
domestic supply.

“We have to import to have enough
material,” he said.

While the Mekong Delta province used
to be home to vast coconut plantations,
local farmers are considering switching to
other crops as coconut prices have fallen
and the fruit’s yield has also become
increasingly poor.

“Last year we imported as many as 20
containers of dry coconuts from Indonesia.”

Local coconut processors have had to
import the fruit in order to have enough raw
material for production.

“If all farmers turn their back on
coconuts, businesses will have to fully
import the fruit in order to maintain their
production,”
he
warned.
(http://tuoitrenews.vn)

Nguyen Van Bay, one farmer in Chau
Thanh District, said he could only harvest
300 coconuts from his one-hectare
plantation, compared to approximately
1,000 in previous years. The crop of Huynh
Phuc Hau, from nearby Giong Trom District,
also saw its yield drop 50 percent from last
year.
Besides the poor yield, coconut crops
in Ben Tre have also been affected by
salinization, resulting in smaller fruits.
Traders have therefore only been
prepared to buy the coconuts for
VND75,000 (US$3.35) a dozen, compared
to the usual market rate of VND85,000
($3.8).
With coconuts proving to be less
lucrative, local farmers are switching into
other plants including mango, longan fruit
and grapefruit, Tran Anh Tuan, chairman of
the Ben Tre Coconut Association, said.
“This is the primary reason behind the
raw material shortage for local coconut
processing companies,” Tuan said.
“Some businesses have had to source
their fruit from other provinces, and even
import from other countries.”
Another factor is Chinese traders that
bought huge quantities from Ben Tre earlier
this year, he added.
Cu Van Thanh, Director of Luong Quoi,
one of the province’s largest dry coconut
processors, said the company needs
around 600,000 fruits per day, but domestic
supply is currently failing to meet this.

Tuan then suggested that fruit
processing companies join hands to
encourage farmers to stay with coconuts
and ensure a stable domestic supply.

SPC
SAYS
PACIFIC
PRODUCTION LIMITED

COCONUT

A lot more work needs to be done to
harness the rising economic potential of
coconuts, according to the Pacific
Community.
Coconut
industry
representatives from a number of Pacific
countries were in Thailand last week to
learn how Asian countries have formed their
coconut industries. The head of the SPC's
coconut industry development programme,
Karen Mapusua, said the Pacific's coconut
production is currently very limited, and
expanding it could prove very lucrative. She
said beyond coconut oil - the Pacific's main
export - it was increasingly being used as
gluten free flour, cosmetics, as well as hitech extracts for the health industry. "I think
we're just at the beginning in the Pacific. We
still are focussing very much on the coconut
oil - both copra and virgin coconut oil - but
at the moment we're not doing terribly much
in downstream processing of those two
products. So I think we've got a lot of scope
to develop," she said. "It will take time, of
course, because new technology and new
processing takes investment and it takes
research." Karen Mapusua said it would
take a great commitment to move the
Pacific
coconut
industry
forward.
(http://www.radionz.co.nz)
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SHOULD
THE
REGULATED?

TERM

‘MILK’

BE

The market for plant-based milks has
experienced sales growth of nearly 250%
since 2012, where traditional dairy milk has
shrunk by over than $1bn in the same time
period, according to Nielsen data. Almond
milk still sits at about 5% of dairy milk’s
overall sales, however the dairy industry
wants to put a halt to the milk alternatives
soaring growth with its latest move to
prohibit the use of the word ‘milk’ on plantbased fluid products.
The Dairy Pride Act was introduced to
Congress in January this year, and is
seeking to regulate the use of the word
“milk” to only include dairy coming from
cows. If successful, companies producing
plant-based milks such as almond, cashew,
hemp, and rice milks would have to stop
using the “milk” on their products. The bill is
using the FDA’s definition of milk which
states that “milk is the lacteal secretion,
practically free from colostrum, obtained by
the complete milking of one or more healthy
cows.” The bill has updated the FDA’s
definition to include all “hooved animals.”
Those on the side of the plant-based
milks argue that consumers can tell the
difference between dairy and nondairy milk.
According to the Plant-Based Food
Association, the issue had been settled in
court in 2015 when Trader Joe’s was
cleared to keep labeling its soymilk as
“milk”. On the other hand, supporters of the
bill say that regulation of the term ‘milk”
should be enforced in order to reduce
consumer confusion and that plant-based
milk companies are taking advantage of the
milk’s wholesome reputation. (UCAP
Bulletin)

TR AD E N E W S
INDIA OPENS BULK EXPORT OF EDIBLE
OILS
In a major policy shift, the Modi
Government opened up the exports of
COCOMMUNITY, VOL. XLVII NO. 4, 1 April 2017

edible oils such as groundnut oil, soyabean
oil, sesame oil and maize oil in bulk
quantity. So far, export of edible oils was
allowed under branded consumer packs of
up to 5 kg. The latest move comes on the
back of an anticipated record oilseed output
of 33.60 mt in 2016-17, up from 25.30 mt in
the previous year and exporters feel that
China could emerge as a major destination
for the Indian groundnut oil.
The Directorate General of Foreign
Trade issued a notification amending the
export policy for edible oils.
Till now the export of edible oils such
as coconut oil and rice bran oil was allowed
freely in bulk, while other edible oils were
allowed only under the branded consumer
packs of up to 5 kg with minimum export
price (MEP) of US $ 900 per tonne. Major
oils exported in consumer packs are
groundnut oil, sesame oil, sunflower oil and
mustard oil.
"The decision of allowing other edible
oils such as groundnut oil, sesame oil,
soyabean oil and maize oil will boost the
overall edible oil export and improve the
utilisation of the domestic oil millers. This is
a welcome step for the industry," said Atul
Chaturvedi,
President,
the
Solvent
Extractors' Association of India (SEA).
Chaturvedi said the move will
encourage bulk exports of groundnut oils to
countries such as China and Europe.
Additionally, India's non-GMO soyabean will
have an advantage in the international
market as those nations looking for nonGMO soya bean oil will turn to India, he
added.
The quantum of potential export was
difficult to estimate, however the trade body,
believes that previously the edible oil
shipments had touched a peak of 40,00050,000 tonnes a few years ago.
"This is decision will have major impact
on the groundnut oil sector. This is for the
first time India has opened bulk export of
edible oils to the world. This will go a long
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way for the sector," said Satyanarayan
Agarwal, an edible oil trader.

take at least six months to recover and for
arrivals to pick up.

The oil trading community has been
representing repeatedly to the Central
government for allowing export of all edible
oils in bulk.

The decline in production has seen
prices surge, with wholesale rates about 20
per cent higher this year, touching a high of
Rs16-25 per nut. The nuts are then sold at
to consumers at Rs30-50 apiece.

The bumper crop conditions had
cascading effect on the oilseed value chain
with prices of some of the oilseeds like
soybean and groundnut sinking to nearly
their
MSP
levels.
(http://www.thehindubusinessline.com)
TENDER COCONUTS TURN HARDER ON
WALLETS
Visitors to the APMC market yard in
Maddur, in Karnataka’s Mandya district, are
confronted by near-empty trading platforms,
the fallout of a debilitating drought that has
hit the region.
Tender coconut is the only commodity
traded at the Agricultural Produce Marketing
Committee (APMC) yard in this town,
located on the Bengaluru-Mysuru highway.
Indeed, it is the country’s largest market for
tender coconuts, with trading volumes
totalling around 17 crore in 2016.
The Maddur yard attracts nuts from
within a radius of about 100 km, and
supplies them as far as Jammu, Delhi,
Mumbai and Nagpur.
Even as the soaring mercury triggers
demand for tender coconuts, a healthy
alternative to sugary and carbonated drinks,
market arrivals at Maddur have dropped
considerably in recent weeks. This is being
blamed on successive droughts and the
declining water table impacting output in the
Cauvery basin.
“Daily arrivals in the summer months
should average 3-4 lakh nuts a day. But this
year, the arrivals have dropped to 2-2.5 lakh
nuts a day,” says Srikanta Prabhu,
Secretary, APMC Maddur.
Arrivals will fall further in the days
ahead as yields have been impacted by the
drought. Even if it rains now, the palms will

“Tender coconuts produced in the
Cauvery basin are in high demand for their
unique sweet taste,” said Prakash, a trader.
But production has almost halved in the
region this year.
The rise in prices has put agents who
harvest and procure nuts from the farmers
in a fix. “We normally pay the farmers a
fixed price in advance, based on our
assessment of the average yield per tree.
Our calculations have gone wrong this year
as the yields have dropped considerably,
hurting our realisations,” said Ravi, an agent
who works with about 25 farmers. The
agent normally bears harvesting and
transportation costs and farmers rarely visit
the market.
Farmers on an average get Rs8-10 per
nut, said R Nagaraj, Chairman, Maharaja
Coconut Producers Company, a growers
collective in Mandya that wants to take up
direct marketing to boost realisations for
growers. “We want the state to support us
like Kerala does,” he adds.
Plantations have lost about a tenth of
the palms due to the water stress in recent
years, Nagaraj said, adding that the
Government should help growers in
replanting
and
rejuvenation.
(http://www.thehindubusinessline.com)
SURGE IN EXPORT OF VALUE-ADDED
COCONUT PRODUCTS BRINGS CHEER
Surging exports of value-added
coconut products have brought cheer to the
Coconut Development Board, which has
been making efforts to boost outbound
shipments.
The export figure stood at Rs. 1,448
crore up to November 2016 through the
shipment of several value-added products
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compared to Rs. 1,450 crore in the whole of
financial year 2015-16. Given this growth
momentum, the number is all set to cross a
whopping Rs. 2,000 crore by the end of the
current financial year, surpassing the
previous year’s target.
A senior official in the Board
told BusinessLine that activated carbon,
virgin coconut oil, coconut oil, dry coconut,
desiccated coconut, copra, coconut shell
charcoal etc, were the major coconut
products in the export basket during the
period between April to November.
Coconut oil in bulk is mainly exported
to Malaysia and Indonesia, followed by Sri
Lanka, whereas coconut oil in consumer
packs is mainly shipped to the UAE,
Myanmar and Saudi Arabia.
According to the official, growth
assumes
significance
when
the
merchandise exports in several sectors
slowly started picking up. The Board’s
efforts in promoting entrepreneurs to take
up exports is also a contributing factor to
achieve 50 per cent growth, he said, adding
that overall exports from the country during
the same period registered positive growth
of nearly 4 per cent.
However, the Board is not anticipating
any further boost in exports in the coming
months due to a rise in domestic demand,
especially for coconut, coconut oil and
tender coconuts. But the decline in
productivity has impacted arrivals as there
has been a fall in various production
centres, the officials.
Answering a question, the official said
that drought will be a major contributing
factor in coconut production next year,
especially in Kerala. The Board has plans to
incorporate proposals in the five-year plan
schemes to include irrigation as a
component for coconut production to meet
all emergency situations.
Price rally ends
Meanwhile, the price rally witnessed in
coconut oil and copra seems to be over due
COCOMMUNITY, VOL. XLVII NO. 4, 1 April 2017

to low arrivals and declining domestic
demand in Kerala and Tamil Nadu.
Coconut oil prices started moving
southwards this week at Rs12,700 per
quintal in Kerala and Rs 11,900 in Tamil
Nadu. The price touched its peak at Rs
13,900 on February 2. Copra prices also
witnessed a declining trend at Rs 8,700 per
quintal in Kerala and Rs 8,400 in Tamil
Nadu.
According to Thalath Mahmood,
President,
Cochin
Oil
Merchants
Association, prices are likely to fall further
as the market is witnessing tight supply.
However, the starting of the harvest season
in Kerala and Tamil Nadu by next month is
expected to revive the market, ensuring
fresh
arrivals
of
the
commodity.
(http://www.thehindubusinessline.com)
PERFORMANCE OF PH’S TOP NONTRADITIONAL
COCO
PRODUCTS
EXPORT IN DECEMBER 2016
Official data from the Philippine
Statistics Authority show nine non-traditional
coconut products generated revenue of
more than USD100,000 during the month to
qualify in the sector’s top export list. These
are: coconut water, virgin coconut oil,
glycerin, coco milk powder, toilet/bath soap,
hydrogenated coconut oil, coco milk liquid,
nata de coco and coco flour; the first five
products
generated
revenue
above
US1.000 million.
COCONUT WATER, this month’s top
non-traditional export product, generated
USD9.010 million from shipment of
7,544,412 liters. This month volume was
39.0% higher than year-ago figure at
5,427,063 liters. The United States was
almost an exclusive destination controlling
5,403,985 liters (71.6%). Other markets
were United Kingdom 524,006 liters (6.9%),
Brazil 411,880 liters (5.5%), Canada
284,900 liters (3.8%), France 276,680 liters
(3.7%). Netherlands 151,046 liters (2.0%),
and Australia 104,317 liters (1.4%).
Seventeen other countries shared the
balance of 387,597 liters (5.1%).
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VIRGIN COCONUT OIL had gross
export receipts of USD5.560 million from the
sale of 1,557 MT. Total volume was 26.0%
behind from year-ago at 2,105 MT. Leading
destination was the United States which
captured 754 MT (48.4%), followed far
behind by Brazil at 179 MT (11.5%),
Canada 82 MT (5.3%), United Kingdom 60
MT (3.9%) and 25 other countries which
shared the remaining volume of 481 MT
(30.9%).
GLYCERIN which took the third spot
turned in USD2.468 million from trade of
3,043 MT. Current month load more than
doubled year-ago total at 1,398 MT
(+117.7%). Japan was primary destination
cornering 1,743 MT (57.3%), Limited
volume went to China at 742 MT (24.4%),
Russia at 214 MT (7.0%), and 10 other
countries with combined uptake of 344 MT
(11.3%).
Taking up the fourth slot was COCO
MILK POWDER with recorded proceeds of
USD1.034 million from delivery of 217 MT.
Shipment during the month slumped by
8.1% from previous year total at 236 MT.
The United States and France were key
markets with the former taking in 87 MT
(39.9%) and the latter 80 MT (36.7%).
Other outlets were Japan 15 MT (6.9%),
Sweden 13 MT (5.8%), Taiwan 12 MT
(5.4%) and four other countries which
shared the remainder of 11 MT (5.3%).
TOILET/BATH SOAP with turnover of
USD1.091 million from overseas purchases
of 694 MT placed fifth. Tonnage sharply
increased by 30.8% from 531 MT in prior
year. Singapore was main market cornering
250 MT (36.0%), followed by United Arab
Emirates at 134 MT (19.3%), Thailand 130
MT (18.7%), Vietnam 64 MT (9.3%), Taiwan
51 MT (7.3%), and eight other countries
with combined participation of 66 MT
(9.5%).
Sixth top export HYDROGENATED
COCONUT
OIL
had
earnings
of
USD999,180 from dealings covering 174
MT (no export recorded year-ago). All
shipments went to Canada.

COCO MILK LIQUID which came in
seventh, generated income of USD393,786.
Quantity was 210 MT (448 MT year-ago).
There were only five country destinations:
United States at 140 MT (66.8%), Australia
28 MT (13.5%), Germany and Belgium at 19
MT apiece and South Africa at 3 MT.
NATA DE COCO filled in the eighth
position and contributed USD282,087 after
selling 326 MT. Current load shot up to
more than 3folds prior year data at 100 MT.
There were six country destinations: China
at 156 MT (47.8%), Japan at 152 MT
(46.6%), Malaysia 15 MT (4.6%), Australia
at 2 MT, Netherlands at 1 MT and Cayman
Islands with less than 1 MT.
COCO FLOUR rounded up the top
nine non-traditional exports with income of
USD239,848 from shipment of 218 MT (97
MT last year). Turkey was chief destination
at 67 MT (30.9%), trailed by Australia at 51
MT (23.3%), South Korea at 47 MT (21.5%),
Canada at 35 MT (15.9%), and three other
countries with aggregate import at 18 MT.
(UCAP Bulletin)
VITA COCO TO LAUNCH COCONUT
MILK PRODUCT
The world’s largest coconut-water
brand is launching a coconut milk product in
the UK this month in a bid to become “all
things coconut”, a news report in
www.ofimagazine.com said on February28
citing a CosmeticsDesign.com report. Vita
Coco which already sells coconut water,
coconut oil and flavoured coconut juices
was formed 13 years ago and expects to
approach US$1 billion in sales this year by
expanding into new categories, according to
the report.
Data from Euromonitor International
showed the global market for coconut water
hit US$2.2 billion in 2016, up from US$533
million five years earlier. Vita Coco
accounted for 46% of the US$889 million
US market, more than triple the share of its
next closest competitor, Zico. The company
is targeting consumers who are shunning
soda, traditional juices and regular milk.
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Sales of regular milk declined in the USA
between 2011 and 2016 but plant-based
alternatives including coconut milk have
surged 61%.
Vita Coco CEO Michael Kirban said
the target audience for Vita Coco Coconut
Milk was consumers drinking organic milk
who wanted a non-dairy option that did not
taste watered down. The milk is created by
mixing coconut water (made from the liquid
inside green coconuts) with coconut cream.
Kirban said he expected to eventually sell
the company to a strategic buyer. (UCAP
Bulletin)
U.S. IMPORT OF LAURIC OILS DOWN IN
DECEMBER 2016
Data from Oil World show the U.S.
imported 60,200 MT of lauric oils in
December, a reduction by 18.3% from
December year-ago at 73,700 MT, mainly
on sharp drop in palm kernel oil. Coconut oil
accounted for 67.3% of the total with 40,500
MT (42,100 MT year-ago) while palm kernel
oil comprised the remaining 32.7% or
19,700 MT (31,600 MT).
The Philippines was top supplier of
lauric oil to the U.S. during the month with
shipment of 36,400 MT (30,600 MT) of
coconut oil contributing 60.5% to total
import. Indonesia was the second biggest
source providing 15,700 MT (23,300 MT) of
which 12,600 MT (16,600 MT) was palm
kernel oil and 3,100 MT (6,700 MT) was
coconut oil, the equivalent of 26.1% of total
lauric oil import. Malaysia shared 11.6% or
7,000 MT (18,400 MT) of palm kernel oil
only. Last year import from the country
consisted of 4,100 MT of coconut oil and
14,300 MT of palm kernel oil. Deliveries
from other countries totaled 1,100 MT
(1,500 MT) of which 1,000 MT (800 MT)
was coconut oil and 100 MT (700 MT) was
palm kernel oil.
The cumulative January-December
figure stood at 868,500 MT, topping by
6,800 MT a comparable year-earlier period
total at 861,700 MT (+0.8%). Coconut oil
uptake was 516,800 MT (549,300 MT) of
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which 58.0% or 299,500 MT (341,600 MT)
came from the Philippines. Palm kernel oil
was 351,700 MT (312,400 MT) of which
61.4% or 214,100 MT (125,800 MT) came
from Indonesia. (UCAP Bulletin)
CHINESE IMPORT OF LAURIC OILS
DOWN IN DECEMBER 2016
Data from Oil World show China
imported 67,300 MT of lauric oils in
December 2016, a drop by 16.1% from
same month year-ago total at 80,200 MT.
Palm kernel oil comprised the bulk of import
at 55,100 MT (81.9% share) while coconut
oil was only 12,200 MT (18.1%).
Indonesia was the country’s major
source of lauric oils during the month
contributing 78.0% from the delivery of
52,500 MT (73,100 MT year-ago) which
consisted of 42,700 MT (57,300 MT) of palm
kernel oil and 9,800 MT (15,800 MT) of
coconut oil. Malaysia supplied 12,400 MT
(5,800 MT) of palm kernel oil only and was
responsible for 18.4%. The Philippines
shared 1.2% or 800 MT (400 MT) of coconut
oil only.
Cumulative January-December figure
stood at 687,000 MT, a slide by 9.8% from a
comparable year-ago period total at
761,300 MT. Of this total, palm kernel oil
was 553,100 MT (616,700 MT), the bulk of
which at 437,800 MT (493,500 MT) came
from Indonesia. Import of coconut oil at
133,900 MT (144,600 MT) likewise came
largely from Indonesia at 109,700 MT
(129,400 MT). (UCAP Bulletin)

COCONUT TECHNOLOGY
NEWS
COCONUT
FLOUR
A
HEALTHY
PRODUCT, SAY RESEARCHERS
A study on coconut flour by two
academics has revealed that it is a
promising substitute for all purpose flour for
baking besides having healthy properties on
account of its high fibre content. The study
was conducted for over a year by Lalitha
Ramaswamy, Head of the Nutrition
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Department at the PSG College of Arts and
Sciences, Coimbatore, along with S.R.
Priya. “Coconut flour is a rich source of
dietary fibre, protein and low in digestable
carbohydrates and is good for preventing
cancer, heart ailments and diabetes.
Another feature of this product is that this is
gluten free,” Ramaswamy said.
She explained that the process of
producing coconut flour is done by grating
the coconut and letting it dry after washing it
thoroughly and removing the oil. Once
dried, it is then powdered to be used as
flour. The nutritional composition of coconut
flour was found to have nutrients like energy
of 485.76 kcal per 100g besides 57.42g of
carbohydrate, 17.86g of protein, 15.81g of
fat and 30g of fibre. Among the various
culinary use of coconut flour is that it can be
added in porridge to slow down the sudden
increase in blood sugar. It can also be
mixed with beverages, soups, hot cereals
and for making cookies and rusk. “This
product is at present not available in India
but in the US and other western countries,
where coconut is not grown. The need of
the hour is with the technology now
available for making this, companies and
entrepreneurs here should come forward to
set
up
units,”
said
Ramaswamy.
(http://indianewengland.com)

OTHER VEGEOIL NEWS
INDONESIA STEPS UP EFFORTS FOR
EU RECOGNITION FOR PALM OIL
PRODUCT CERTIFICATION
Indonesia is stepping up its efforts to
gain recognition from the European Union
for a palm oil product certification amid an
intense anti-palm oil campaign in Europe on
the back of sustainability concerns, The
Jakarta Post reported last month. The
government planned to develop a palm oil
legality scheme, similar to its domestic
timber legality system (SVLK) implemented
in 2013, which has gained recognition as
the world’s only timber legality scheme
acknowledged by the EU. The legality

scheme for palm oil is expected to improve
the reputation of the country’s palm oil
industry, Environment and Forestry Minister
Siti Nurbaya Bakar said.
The government has issued its own
national sustainability standards for palm oil,
called Indonesian Sustainable Palm Oil
(ISPO), which certifies legal compliance.
However, five years into its implementation,
it has failed to gain access to premium EU
markets. “ISPO has not been accepted
internationally yet. That’s what we have to
improve,” Siti said, adding that her Ministry,
under the Coordinating Economic Ministry,
had started the discussion.
Deputy for food and agricultural
coordination at the Office of the
Coordinating
Economic
Minister
Musdhalifah Machmud said the first step
toward positive international recognition for
palm oil included cooperating with the EU
through the Working Group on Environment
and Climate Change (WGECC), which was
set up by both parties during a meeting in
Brussels in November 2016. Through the
working group, Indonesia aimed to repeat
the success of SVLK, which was approved
be all 28 EU members for complying with
the EU’s Forest Law Enforcement
Governance and Trade. (UCAP Bulletin)
MPOB
READIES
ADDITIONAL
MEASURES TO EXPAND PALM OIL
MARKET SHARE
The Malaysian Palm Oil Board
(MPOB) will carry out additional proactive
measures to boost the palm oil industry as
well as rebuff the negative perception of the
commodity around the world.
MPOB
Chairman Datuk Seri Ahmad Hamzah said
the focus would be to encourage the
development and growth of the commodity
through green technology as well as expand
the market by penetrating new markets
globally.
He said the strategy will ensure all
companies have the Malaysia Sustainable
Palm Oil (MSPO) certificate before
December 31, 2018 and smallholders need
COCOMMUNITY, VOL. XLVII NO. 4, 1 April 2017
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such certificates by December 31, 2019.
The government driven initiative will
organise more than 100 briefings and road
shows up to next year, to create awareness
among the 550,000 oil palm smallholders on
the Malaysian Sustainable Palm Oil (MSPO)
certification. (UCAP Bulletin)
MALAYSIA OPPOSES EU PARLIAMENT
RESOLUTION ON PALM OIL
Malaysia, as a palm oil producer,
strongly opposes a proposed European
Union (EU) Parliament resolution on the
commodity, said Plantation Industries and
Commodities Minister, Datuk Seri Mah Siew
Keong in a Bernama news report. He said
the resolution, scheduled to be tabled in
April, among others, stresses the need for a
single certification that would guarantee
only sustainably produced palm oil enters
the EU market. The resolution also includes
the requirement for food labelling, indicating
palm oil sustainably produced through
packaging or information accessible through
technological features.
Malaysia strongly opposed the
resolution, which linked the industry to
deforestation, as it would have a negative
repercussion on palm oil imports into the EU
and a devastating impact on the economy of
producer nations, Mah said. Currently, the
EU is the largest market for Malaysian palm
oil and palm oil-based products, with
exports in 2016 valued at around RM10
billion, he added.
According to Mah, apart from
initiatives that had been undertaken to
engage members of the European
Parliament through familiarization visits to
palm oil plantations to educate them of the
sustainable practice of the Malaysian palm
oil industry, Malaysia will also collaborate
with Indonesia under the Council of Palm
Oil Producing Countries (CPOPC) to jointly
highlight the environmental and sustainable
development of the palm oil industry, its
contribution to the economy and poverty
eradication, as well as nutritional attributes.
(UCAP Bulletin)
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GLOBAL PALM OIL OUTPUT TO
INCREASE BY SIX MILLION TONS THIS
YEAR
Global palm oil output is expected to
increase by six million tons in 2017 as oil
palm trees were recovering from the
adverse effects of the El Niño, according to
leading industry analyst Thomas Mielke at
the recently concluded Price Outlook
Conference 2017 in Kuala Lumpur,
Malaysia.
He said the current good
weather, particularly in Malaysia and
Indonesia, the world’s top two producers
was also aiding output. In 2016, palm oil
production was impacted by the El Niño, a
warming of the Eastern Pacific Ocean
waters which brings dry weather across
Southeast Asia and lowers palm yields in
top producers Indonesia and Malaysia.
Mielke projected world palm oil
production in 2017 at 64.87 million MT, a
rise by 6.0 million MT or 10.2% from the
drought reduced output in 2016 at 58.88
million MT. Of this total, Indonesia’s output
is anticipated at 35.00 million MT,
increasing by 9.0% from 32.10 million in
prior year. Forecast for Malaysian
production is placed at 19.85 million MT,
higher by 14.6% from prior year at 17.32
million MT. (UCAP Bulletin)

DID YOU KNOW
COCONUT
SUGAR
KETOGENIC DIET

AND

THE

Sometimes I am asked if coconut
sugar is allowed on a ketogenic diet. My
answer is maybe. Let me explain how it
might be used in a ketogenic diet and its
limitations.
Our bodies use glucose, fatty acids
(fats), and ketones as their primarily sources
of fuel. We get glucose primarily from the
carbohydrates in our foods. When you eat a
meal, these carbohydrates are converted
into glucose and released into the
bloodstream. As a consequence, your blood
sugar (glucose) levels rise.
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If you don’t eat for a period of time or if
you don’t eat carbohydrate-containing
foods, your blood glucose levels become
low. In order to supply the energy your cells
need, stored fat is released as fatty acids.
Some of these fatty acids are converted into
alternative forms of fuel known as ketones.
The body uses fatty acids and ketones to
produce energy just as it does glucose.
Ketones are of special interest because
they provide much more energy than
glucose and are required by the brain in the
absence of glucose. Fatty acids cannot
supply the brain with energy, it must have
either glucose or ketones. When you go on
a ketogenic diet, you severely restrict
carbohydrate consumption, so blood
glucose levels remain perpetually low (but
not hypoglycemic), compelling the body to
release fat and produce ketones. When this
happens a person is said to be in ketosis,
sometimes also referred to as nutritional
ketosis because it is induced by the diet.
Carbohydrate consumption must be
kept very low in order to stimulate nutritional
ketosis. If too many carbs are eaten, the
liver stops converting fatty acids into
ketones and blood ketone levels fall. Blood
glucose and blood ketone levels rise and fall
opposite to each other. When blood ketone
levels are high, blood glucose levels are
low, and vice versa.
Generally, the average person can
maintain mild nutritional ketosis if they limit
their carbohydrate intake to less than 40 or
50 grams daily. It varies slightly from person
to
person.
Reducing
carbohydrate
consumption further, increases blood
ketone levels. Ketogenic diets used
therapeutically to treat brain disorders such
as epilepsy or Alzheimer’s generally limit
carbohydrate consumption to 10 to 25
grams daily. So the less carbohydrate you
consume, the higher your blood ketone
levels become.
Carbohydrates are found in various
quantities in foods. Starch and sugar are
pure carbohydrate. Fiber is also a
carbohydrate
but
the
carbohydrate

molecules are bound in such a way that our
bodies cannot break them down; so they
pass in and out of the body without
providing any significant amount of calories,
nor do they contribute to the carbohydrate
load on the body. Some foods are rich in
starch and sugar, such as breads and
grains (wheat, rice, oats, corn), potatoes,
beans, fruits, juices, and most processed
convenience foods (chips, cakes, donuts,
candy, soda). Most vegetables are relatively
low in carbs, being composed primarily of
water and fiber.
Foods high in starch and sugar raise
blood glucose levels faster and higher than
those rich in water, fiber, protein, or fat. High
blood glucose levels can have adverse
effects on health as well as prevent
nutritional ketosis. A scale called the
glycemic index (GI) is used to gauge how
quickly certain foods raise blood sugar
levels.
Foods are assigned a number
between 0 and 100 on the glycemic index
scale. The number assigned to each food is
determined by how quickly the carbs in that
food raises blood glucose. The smaller the
number, the less impact the food has on
your blood sugar levels.
The glycemic index values are
determined experimentally by feeding
human test subjects a fixed portion of the
foods (after an overnight fast), and
subsequently extracting and measuring
samples of their blood at specific intervals of
time. Glucose, taken orally, is very rapidly
absorbed into the bloodstream and is
assigned a glycemic index number of 100.
All other foods are compared to pure
glucose, with GI numbers between 0 and
100. A food that does not raise blood sugar
at all has a GI of 0. Coconut oil has a GI of
0.
The presence of fat, protein, fiber, and
acid (such as citric acid, lemon juice, and
vinegar) in foods lower the glycemic index.
Most foods are a combination of
carbohydrate, fat, protein, fiber, and acid, so
you can’t tell what the glycemic index is
COCOMMUNITY, VOL. XLVII NO. 4, 1 April 2017
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unless it has been tested. For example,
when sugar (sucrose) is combined with
other food ingredients such as a cream,
nuts, and guar gum (a fiber used as a
thickening agent), to make ice cream, the GI
will be lower than the sugar alone.
Coconut or palm sugar is produced
from the sap of the coconut palm. It is much
like the sap of a maple tree from which we
get maple syrup and maple sugar. When a
coconut flower begins to bud, it is cut,
causing it to drain sap. The sap is collected
and dehydrated. As the water is evaporated,
it forms sugar crystals rich in vitamins,
minerals, and proteins. Glycemic index
testing carried out at the University of
Sydney has determined that the glycemic
index of coconut sugar is 54, not the 35 you
often see quoted on the Internet. A GI of 54
is still relatively low in comparison to other
forms of sugar.
The higher the GI, the greater the
impact on blood sugar levels a food has,
and generally the more undesirable or
incompatible it becomes to a ketogenic diet.
The GI is divided into 3 major levels:
55 or less = low (good)
56-69 = Medium
70 or higher = High (bad)
Generally, foods that have a low
glycemic index are more keto-friendly. In
other words, they are less likely to prevent
or interfere with the production of ketones.
There are many types of sweeteners and
they each affect GI slightly differently.
Coconut sugar and maple sugar fit into the
“good” category of 55 or less. Below is the
GI of some common sweeteners.
Sweetener

GI

Glucose

100

Corn syrup

90

Rice syrup

90

Honey

87

Molasses

68

Sucrose

65
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Maple sugar

54

Coconut sugar

54

When coconut or maple sugar are
combined with other low-glycemic index
ingredients such as fat, protein, and fiber,
the resulting product can have a lowglycemic index and be completely
compatible with a low-carb or ketogenic
diet. Therefore, in moderation, they can be
included in a ketogenic diet.
The rate at which the liver produces
ketones is influenced not only by dietary
carbohydrates and blood glucose levels, but
also by the way certain food components
are digested and metabolized. Non-caloric
sweeteners like aspartame and stevia have
virtually no effect on blood glucose levels
because they are normally used in such
small quantities that they contribute an
insignificant amount of calories. However,
they do affect metabolism and hormone
balance which can arrest ketone production,
independent of blood sugar levels. For
example, just a few drops of stevia in a
single meal can kick a person out of ketosis.
You can eat a whole teaspoonful of coconut
sugar and not get this big of an effect.
You can incorporate a small amount of
coconut sugar into a healthy ketogenic diet
and maintain good blood ketone levels. Like
with any other food, you need to keep track
of the total amount of carbohydrate you eat
and make sure not exceed your daily limit,
which is generally somewhere between 20
and 40 grams per day. One tablespoon (8
g) of coconut sugar contains 8 grams of
carbohydrate, so about 1 gram of coconut
sugar delivers 1 gram of carbohydrate.
I do not recommend eating coconut
sugar often when on a ketogenic diet. But
you could use a little now and then. And you
must keep track of the total amount of
grams of carbohydrate you consume so that
you don’t overdo it. The danger of using too
much coconut sugar, like any other
sweetener, is that the sweet taste can
become addictive. So it is best saved for
special occasions.
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In ketogenic diets for children, a cream
drink is often added to meals to boost the
fat content of the meal. This drink is typically
made using heavy cream, MCT oil, artificial
sweetener, and sometimes flavorings. MCT
oil is used instead of coconut oil because it
will remain liquid when combined with
chilled cream. Some type of artificial
sweetener, such as aspartame or Splenda,
is added to make the beverage more
palatable. The problem with this drink is that
although the artificial sweeteners supply no
calories, they are anti-ketogenic and will
reduce the body’s ability to produce
ketones. A little coconut or maple sugar can
be used instead, making it far more
compatible with a ketogenic diet.
Let’s look at an example using the Keto
Strawberry Drink recipe below. Assume you
are limiting your total carbohydrate intake to
30 grams per day. If you divide that amount
equally into three meals, that allows you 10
grams of carbohydrate per meal. The Keto
Strawberry Drink recipe makes 4 servings.
Each serving contains 5.5 grams of
carbohydrate, 37 grams of fat, and 1.5
grams of protein.
If you include this beverage with a
meal, you will have to limit the rest of the
meal to no more than 4.5 grams of
carbohydrate; that would be about the
equivalent amount of carbohydrate in 1
medium carrot or 1 medium bell pepper. So
you see, you cannot use too much coconut
sugar or it will quickly eat up your allotted
carbohydrate
for
the
day.
(http://thinkinginbinary.net)

COCONUT RECIPE
“Keto Strawberry Drink”
This recipe produces a high-fat, mildly
sweet drink that is compatible with a
ketogenic diet. Only a small amount of

coconut sugar (1/2 teaspoon per serving) is
used so as to keep it compatible with a
ketogenic diet.
Store any leftover drink in the freezer in
individual serving sizes; small paper cups
work well for this. Slightly thawed and
stirred, this beverage transforms into a keto
smoothie.
Ingredients:
-

1 cup (120 ml) organic heavy cream
6 medium organic strawberries (about
170 g)

-

1/4 teaspoon vanilla extract

-

2 teaspoons coconut sugar

-

1/4 cup (60 ml) MCT oil

Method:
-

Keep the cream and strawberries well
chilled before making. Combine
strawberries, vanilla, coconut sugar,
and MCT oil into a food processor and
blend. Stir in the cream and serve.

-

Makes four 1/2 cup servings. Each
serving contains 37 grams fat, 5.5
grams carbohydrate, and 1.5 grams of
protein. (http://thinkinginbinary.net)

BUSINESS OPPORTUNITY


VIRGIN COCONUT OIL
If you need quality Virgin Coconut Oil
produced by Centrifugal Process,
please contact:
P.T. Tulus Agro
Jln. Kapten Darmo Sugondo 232
Gresik-6112
Indonesia
Tel: +62-31-3990001
Fax: +62-31-3990002
Website: htpp://www.tulus.com
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STATISTICS
Table 1. Monthly Export of Coconut Shell Charcoal by Selected Countries
2014 - 2016 (In MT)
MONTH
January
February
March
April
May
June
July
August
September
October
November
December
TOTAL

2014
21,339
17,805
21,547
25,561
18,767
20,455
21,299
17,404
24,202
19,728
20,106
21,468
249,682

Indonesia
2015
101,671
20,282
22,066
28,715
20,459
20,900
20,209
15,793
20,281
23,269
17,634
18,842
330,121

Philippines
2014
2015
2016
1,847
3,836
2,809
5,336
6,271
5,996
5,162
3,921
1,849
8,385
5,693
1,176
9,190
4,274
2,951
7,543
8,943
1,983
5,006
8,436
3,398
4,771
4,612
2,174
3,247
4,256
2,201
4,520
2,170
2,732
5,788
2,496
2,157
7,378
1,375
1,711
68,173 56,283 28,327

2016
27,155
19,690
29,531
21,246
22,505
30,818
13,577
21,406
25,665
19,282
21,170
21,067
273,111

2014
432
1,095
885
1,057
1,053
876
756
712
528
356
541
445
8,736

Sri Lanka
2015
814
532
847
903
952
1,350
850
674
522
601
418
390
8,853

2016
560
369
146
189
143
223
367
362
297
936
1,153
397
5,142

Source: BPS-Statistics Indonesia, UCAP, and Coconut Development Authority, Sri Lanka

Table 2. Monthly Export of Activated Carbon by Selected Countries
20 1 4 - 2 0 1 6 ( In M T )
MONTH
January
February
March
April
May
June
July
August
September
October
November
December
TOTAL

Indonesia
2014
2015
2016
1,352
1,823
1,712
1,875
1,821
1,748
1,856
2,715
2,046
1,752
2,274
1,802
1,580
2,056
1,901
1,569
2,541
2,217
1,700
1,444
1,571
1,997
2,090
2,343
2,184
2,429
1,970
1,946
2,297
1,807
1,876
2,114
1,713
2,038
2,110
1,804
21,724 25,713 22,634

Philippines
2014
2015
2016
4,294
5,151
4,768
5,036
6,189
8,707
4,040
8,996
4,577
3,773
4,145
4,169
5,052
3,055
3,989
5,135
2,276
4,694
4,033
4,356
5,912
4,411
2,930
5,135
5,299
3,155
6,837
4,567
4,107
5,911
4,888
4,338
4,432
4,616
4,135
5,801
55,144 52,833 60,162

2014
2,975
3,013
3,921
2,920
2,957
3,253
3,052
2,920
3,313
3,229
3,042
2,635
37,230

Sri Lanka
2015
2016
2.526
2,889
2,920
2,658
2,580
3,075
2,438
3,162
2,726
2,941
2,612
3,039
2,770
2,728
2,320
2,795
2,923
3,006
2,879
2,761
2,135
2,553
2,918
3,380
31,747 34,987

Source: BPS-Statistics Indonesia, UCAP, and Coconut Development Authority, Sri Lanka
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Table 3. Export Volume of Coconut Shell Charcoal and Activated Carbon of
Sri Lanka by Destination, 2015 - 2016
(MT)
Coconut Shell Charcoal
Country of
Destination
1.
2.
3.
4.
5.
6.
7.
8.
9.
10.
11.

Vietnam
Netherlands
South Korea
Japan
Denmark
Germany
Australia
Maldives
Cyprus
Lebanon
Others
Total

2015

Activated Carbon
Country of
Destination

2016

2,855
568
407
3,594
97
42
55
1,235

2,046
1,255
883
472
194
66
48
40
33
29
76

8,853

5,142

1.
2.
3.
4.
5.
6.
7.
8.
9.
10.
11.

USA
China
Germany
Turkey
Japan
Hong Kong
South Korea
Italy
South Africa
Singapore
Others

2015

2016

9,346
1,465
2,093
2,278
2,171
691
440
1,319
1,078
929
9,937

11,870
2,518
2,244
2,014
1,745
1,177
1,151
1,131
1,057
1,000
9,080

31,747

34,987

Source: Coconut Development Authority, Sri Lanka

Table 4. Export of Coconut Shell Charcoal and Activated Carbon from
Indonesia by Destination, 2016*
Coconut Shell Charcoal
Country of
Destination
1. South Korea
2. Saudi Arabia
3. Norway
4. Japan
5. Turkey
6. U A E
7. Malaysia
8. Taiwan
9. China
10. Greece
11. Others
Total

Activated Carbon

Volume
(MT)
50,037
37,695
26,872
24,278
16,391
14,595
12,166
11,433
10,606
10,046
58,992

Value
(US$ 000)
27,181
19,106
6,706
13,430
7,710
6,131
1,026
4,180
3,467
6,105
26,774

273,111

121,816

Country of
Destination
1. United States
2. China
3. Japan
4. Taiwan
5. South Korea
6. Netherlands
7. Sri Lanka
8. Germany
9. South Africa
10. Russia
11. Others
Total

Volume
(MT)
4,417
3,461
3,164
2,811
1,817
1,372
919
775
632
556
2,712

Value
(US$
000)
5,432

22,634

31,376

3,111
7,157
3,845
2,094
2,112
812
1,276
972
880
3,687

*) January – December 2016
Source: BPS-Statistics Indonesia
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